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The vision for the District is a simple vision: our citizens deserve the best city in America. 
* Strong schools, safe streets, clean communities, affordable housing, and reliable transportation; 
* Quality health care access for all people, especially our senior citizens and children; 
* A wealth of social and cultural growth opportunities; 
* Vibrant economies downtown and in the neighborhoods; 
* True inclusion, a seat at the table for all; 
* Taking advantage of the District's unique assets – tourism that is second to none, unique partnerships with federal
agencies, a strong regional economy that lacks only a vital urban center; and
* Empowering men, women, and children of all communities to solve problems together. Coming together,
working together, succeeding together. 

The Washington Convention Center Authority (www.dcconvention.com), a corporate body and an independent authority of the
District of Columbia government, was created September 28, 1994 for the purpose of acquiring, constructing, equipping, maintain-
ing and operating a new convention center in the District of Columbia. The WCCA promotes trade shows, conventions, and other
events closely related to activities of the convention center.  

The National Capital Revitalization Corporation (www.ncrcdc.com) is a publicly chartered, entrepreneurial corporation
committed to revitalizing underserved neighborhoods throughout the District of Columbia through strategic business and
real estate development initiatives and partnerships designed to enhance job creation, community amenities, and citizen
empowerment.

PricewaterhouseCoopers (www.pwc.com) is the world’s largest professional services organization. Drawing on
the knowledge and skills of more than 125,000 people in 142 countries, PWC provides a wide-range of busi-
ness services including auditing, consulting, corporate finance, human resources and global tax services, each
staffed with highly qualified, experienced professionals and leaders in our profession. 

Atlantic Video (www.atlanticvideo.com) is a full-service production management and development organization,
specializing in broadcast series and specials. AV employs a creative and technical team of more than 100, sup-
ported by a 65,000 square-foot, all digital production facility in DC and a 25,000 square foot facility in New
York, each digitally linked together as one.  Atlantic also has remote studios in Los Angeles, Chicago, Denver,
Boston and Dallas.

As the nation’s largest full-service office provider in the business center industry, HQ Global Workplaces (www.hq.com)
offers a flexible and cost-effective alternative to traditional office leasing for Fortune 100 corporations, small- to mid-size
companies and independent entrepreneurs.  Through its network of more than 200 business centers primarily located in
the United States, HQ provides its clients with furnished private offices, team rooms and meeting rooms along with essen-
tial business services.  
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The Marketing Center would like to acknowledge the following corporate sponsors whose continued financial 
support and leadership have made the DC by the Numbers publication a reality.
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